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What we’ve seen in 2022 so far



: o UCAS
January Deadline Position e numberofchoices

443 441 440 4.40 443 4.55

— Number of Unique Applicants | 2 800,000
=@- Number of Applications
Less applicants, but more applications - 2:700,000
L 2,600,000
L 2,500,000
600,000 -
Total applications
o
+1.9% (+51,450) [—
versus 2021
Unigue applicants 200,000 _
-0.9% (-5,640)
versus 2021 0
2017 2018 2019 2020 2021 2022
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Changing behaviours NS

e  Offer making hastaken longer - currently 21% increase in applications awaiting a decision
*  Operation of gathered fields
. More complex applications
. Return of face to face Interviews

. Removal of 315t March advisory deadline

* Applicantreplies have been slower — currently 11% decrease in replies from applicants
 30% of all applications are currently at Conditional Offer pendinga reply
*  Slower offer making

. Return of face to face Taster Days

. Later deadlines / more last minute activity
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Subject area trends UCAS

) . Medicine and Dentistry (+8.6k)
Allied to Medicine (-7.6k)

Education and Teaching (-1.6k) Overall increase Computing (+17.9k)
in applications
|

-5% l 0% | +5% | +10% l +15%

5% 0% | +5% +10% +15%
|
|

Creative Arts and Design (+12.1k)

Social Sciences (-9.8k) Psychology (+7.3K)

Communications and Media (+5.3k)
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What do we expect from Clearing? UCAS

Fewer students achieving the highest grades
OFQUAL want a gradual return to how it was, 2022 “transition year” mid point between 2019 and 21.

Reintroduction of the ‘exams effect’, creating greater uncertainty for applicants
Likely to see many more unexpected Clearing users than last year

Increased ambition vs over-recruitmentrisks
Competitive areas likely to be even more competitive this cycle

Changes to applicant behaviours?
Will we see a return to large-scale appeals?



What'’s different for Clearing 2022? UCAS

° Return to separate SQA and JCQ results days and embargos

° JCQ embargo will end at 08:00 on 18 August. UCAS systems live at 08:30
° Adjustment has been removed

° UCAS ‘Track’ no longer exists



UCAS

2022 will be a dynamic Clearing

V.

Covid has driven rising ambitions and applications
from UK 18 year olds

Are students ready for exams and will they accept
the outcomes?

What will Clearing look like in context of qualifications
shift and disrupted teaching and learning?



_ YouthSight ucns

Many applicants have already made their decisions and are
confident in getting the required grades

Certainty overfirst choice, % selected Confidencein getting required grades, % selected
(Base: Those certain of first choice)

, . . I
Yes, I’'m certain of I’m still deciding I
my first choice between two :
(o) options I
| .
28% : Likely
|
I
I 85%
I
6 1 % ! Neither/
11% : Nor
No, | do not yet know :
which one | will accept :
i 11%
: 4%
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YouthSight ucns

With only a quarter feeling completely ready for university, there is
scope for universities to help applicants feel more prepared

2
g
84 (+4%) = memmmm e .
2 : :
5 v | 87% |
¢ R 1
NET: ready

Less likely to be ready among those
A\ More likely to be VW who

(+/-) = Difference vs 2021
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_ YouthSight uchs

Far fewer applicants are concerned they will need to change their
plans about going to university/college

Consideration of changing decisions about university, % yes

(NET: I’m seriously considering this, I’m thinking about this)

289
Going through Clearing %

Uik

Deferring a year and applying to university in 2023

36%

269%¥

35%m 2022

Not going to university and going travelling for a year 21% m 2021
instead 23%
Redoing th /%Y
edoing the year
shey 11%

vA Significant difference vs 2021 at 95% confidence level



_ YouthSight ucns

Teacher assessed grades have little impact for most, but a
minority would have been more ambitious

Impact of teacher assessed grades on ambition, % selected

More likely to be (25%
0
19% } compared to 16% for white)
More
Ambitious
More likely to be (75%
[0)
The same 70% } compared to 60% for BAME)

11%



_ YouthSight uchs

But applicantsstill

Applicantsare feeling Applicantsfeel more
, _ , want reassurance, so
more confident about confident being assessed :
_ making sure they know
getting a placeand are based on exams, we need Jbout all of the
not anticipatingas much to be mindful that may . .
. . : . . options availableto
disruption during this not reflect the reality of

them is crucial
cycle results
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UCAS

Inventory available



== Multi-channel packages UCAS

YOUR
APPLICATIONS

Placement

New
visual?

Showcase your brand at the heart of the
£30,000 student Clearing journey
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== Multi-channel packages UCAS

500k

Avg.impressions per
customer

634

Avg. clicks per customer

0.13%

Avg.CTR

£15.000 Increase brand awareness on key UCAS content
pages and retargeted unplaced audienceon
Paid Social
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== Multi-channel packages UCAS

Enhance the chance of your brand and subjects
being seen by students over Clearing using
multi channel approach on UCAS.com and
£8,000-£13,000 retargeting these audiences on Paid social
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== Brand - display

Y P ) o

UCAS TARIFF POINTS
- 15

7
ooy 7%
coiG !:'
m -
=

TS Hor

0.08%

£15,000 £12,000
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=== Brand — Paid Social

£12,500

Securitymarking: PUBLIC

Social
multichannel
- +87% CTR
upliftvs,
standard
delivery

£25,000
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=== Brand - content

Live or pre recorded Results day show Sponsored Content

Social sessions Links

e |

BIG/
RESULTS DAY
D Chow
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- Subject specific

- ' ' -
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= Email UCAS

DATE N MIN SPEND
Tues 9th Aug 20 f 3,000.00
Your brand or subject Thurs 18th Aug 20 f 20,000.00
o Fri 19th Aug 20 £ 10,000.00
messagingis sent Sat 20th Aug 20 £ 6,000.00
directly to students 30.4% Sun 21stAug 20 £ 6,000.00
inboxes at a key point Avg. rate Mon 22nd Aug 25 £ 6,000.00
: : o Tues 23rd A 25 £ 5,000.00
in their decision wuzs 24rth Aug 25 £ 5,000.00
eds ug ,000.
. 0
making process. 2.5% Thurs 25th Aug 25 £ 5,000.00
Overall August Fri 25th Aug 25 £ 2,500.00
avg. click rate Tues 29th Aug 25 £ 2,500.00
Weds 30th Aug 25 f 2,500.00
Thurs 31st Aug 25 f 2,500.00

of students
CEVAUETR OIS
engage with

UCAS emails
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=== (Clearing Plus UCAS

+

Clearing Plus
Enhanced listing Clearlph%s
+ +
+ X

s Enhanced listing  we———— Standard listing
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UCAS

Engagement opportunities ahead of Clearing



== Pre-Clearing packages UCAS

Multi channel package that ensures your
University is front of mind when students are
doingtheir Clearing research, or researching
‘just in-case’.

Messaging across email, display, paid social and
UCAS.com content
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== Pre-Clearing options UCAS

* Target email April —July (unplaced, pre app
2022, Reg 2022)

e Displayon UCAS.com

e Paid social campaigns — audience overlay

e Sponsored content on UCAS.com and
sponsored socials

e Parents and adviser emailsand DM

e Journey newsletters —to students when they
become unplaced

e SMS and Direct Mail

Subject specific, brand awareness, fit to budget
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= Peer-to-Peer

UCAS

87% of decisions are

influenced by personalised like they 'belong'
communication

s‘:: Chat to uni students

Choose a uni,

Deciding if they feel

Poweredty B9 umsuooy
, degree subject or select by their home country, and find out what ife's really fike at uni

L Subjects v Universities v Buddies v

o il

£
-

& i Wy
BA (Hons)
S:hﬂ:n Dominik Architecture
ABOUT ME ABOUT ME ABOUT ME
Hey, my name Is Ella and | am currently Hi, my name is Dominik and | am 1 aspire o be a speech and language
F r o m £ 1 5 00 - £ ’ 000 studying Blomedical Sciences. ... originally from the Czech Republic. | ...

therapist In the future once | gr...
Read more about Ella

Read more about Dominik

Read more about Juliet
Chat with Ella Chat with Dominik Chat with Juliet

== )
Medi = i B
licine and
Surgery Rohan

Geography
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Social - creative

Short user
journey o

relevant web page

shot
on mobile, TikTok style
ads with filters, overlays
and music make ads on
trend

Videos aremore

likely to make a
student take action

Use the student
voice

Multichannel

students more likely to
take action across a
number of platforms

make use
of emojis — welcoming

tone of voice
UCAS




Communications — what students say

Something that

applies to me
at the time

Something that is
based on the

subject that1am
interested in

Straight to the point,
provide

,and fun
information

Imagery — not too
much plain text or
too much
information

| don’t like repetition
or the

([lack

of] the use of pictures
and colour)

The first line

is straight to the point
and includes any

enticing details
applicable. UCAS




UCAS

Next steps

ucasmediaclearing@ucas.ac.uk or

ucasmediaeducationteam@ucas.ac.uk

All inventory now availableand some is limited, so please speak to your account
manager, or send an enquiry to our Clearing inboxand we’ll get back to you

asap!


mailto:ucasmediaclearing@ucas.ac.uk
mailto:ucasmediaeducationteam@ucas.ac.uk

UCAS

Thank you

Time for any questions



